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lMpeambyna

C [aBHUX NOp TOProBrs ToBapaMu U ycnyramu siBNsieTCs caMbiM CTabunbHbIM
N HadeXHbIM MHCTPYMEHTOM Ans 00beauHeHUsI pasfuyHbiX KynbTyp, a Tawkke Ans
06beanHEHMS PasfMYHbIX NMOMUTUYECKUX M SKOHOMUYECKUX CUCTEM.

Ecnn B Havane ToproBns Obina CWUMbHO OrpaHUYeHa Wu3-3a HepocTaTka
MOOWMMBHOCTM W 3aMblkanacb Ha MECTHOM pblHKe, TO 6narogapsi MNOCTOSIHHO
pa3BMBalOLMMCA  TEXHUYECKMM  BO3MOXHOCTAM  3TU  TpaHuubl  HEYKITOHHO
pacMpalOTCs, YTO MO3BONSET OCYLWECTBNATb OOMEH ToBapamu Ha rrnobanbHom
ypoBHe. Kak 6bl He cTapanucb NPOTEKLMOHUCTCKME MEPONPUATUS 3amMenninTb AaHHYHO
€CTEeCTBEHHYI0 TEHOEHUMIO Pa3BUTUS, OHM BCE PABHO HE B CUIax ee OCTaHOBUTb. JTO
XOpOLWO BWAHO Ha NpUMEPE KOHLEPHOB, AEWCTBYHOLUMX B MoOcnegHne roabl Ha
MUPOBOM pblHKE. B TO Bpems kak Takue rnobanbHble UrpokM Tenepb B COCTOSHUM
co3gaBaTb CBOK COOCTBEHHYH MEXAYHAPOAHYK MHPACTPYKTYPY, CPEOHUM U MENKUM
KOMMaHWAM, Kak npaBuiio, ropasno TpyaHee rnobanbHO nosvumoHnpoBaTth cebsi 6e3
NOCTOPOHHEN nomMown. To Xe camMOe MOXHO CKasaTb W O HauMOHamnbHbIX
9KOHOMMYECKMX COK3ax U o06beanHeHusX, nepBoOYepenHON 3ajadert KoTOopbIX
ABNAETCS NpeacTaBneHne M 3awmuTa MHTEePEecoB CBOMX YreHOB. M3-3a  BbINOMHEHWS
9TMX, CTOAWMX Nepes HUMM, 3a4ad, OHU He MOryT OblTb HeWTpanbHbIMU U, OEACTBYSA
€CTECTBEHHbIM 1  COBEpPLUEHHO BepHbiIM 006pas3om, npecnegylT  oTyacTu
NCKMOYNTENBHO HaLMOHamNbHbIE MHTEPECHI.

HanpaBneHHoe Ha MexayHapoaHyt peatenbHocTb O6beauHeHne GLOBAL
MARKET PLACE ASSOCIATION BbICTynaeT B AaHHOM Clny4yae B Ka4yecTBe CBA3YIOLLEro
3BeHa Mexay OTAenbHbIMWU rpynnamm uHtepecoB. OHO OTKPLITO ANS BCEX, KTO Xo4yeT
CaMOCTOATENbHO WNN NPU MNOAAEPKKE KOHCYNbTAaHTOB OCBavMBaTb MeXOyHapOAHbIM
PbIHOK TOproBnu. Ha nepBom nnaHe CTOMT npakTuyeckas noadepkka B NepByto
oyepeab KOMMNaHWUA CpeaHero u Menkoro 61MsHeca ¢ NOMOLLbIO BCEX HEOOXOAUMbIX ANs
3TOr0 MHCTPYMEHTOB M MEPONPUATUI, KOTOpble obecnedaTt 3TUM KOMNaHWAM BbIXo4, Ha
rnobanbHbIn pbiHOK. O6beanHeHNEe, KOHEYHO Xe, OTKPbITO U NSl KPYMNHbIX KOMMNaHWN,
KoTopble xoTenu 6bl Bocnonb3oBaTbCca ero nogaepxkon. Kpome toro, O6bveanHeHve
GepeT Ha cebs PyHKLMIO CBA3YIOLLErO 3BEHA MeXAy PasfMyHbIMU MECTHBIMU COHO3aMM
N MHCTUTYTamK, NO BCEMY MWUPY, KOTOpble 3aHMMAaKTCA TOProBren U npoasMXeHuem
TOoBapa.

B Hauvane 21 Beka cambin 6GONbWON B MUpPE SKOHOMUYECKUN POCT
Habnogaetca B Kutae, n oxugaeTcs, YTO MMEHHO Tam MNOMy4uT CBOE pasBUTUE
asuratenb rnobanbHbii Toproenu. Mo aton npuyunHe O6begMHEeHne CBOM OCHOBHbIE
yCUnNusa HanpasnseT rnaBHbiM obpa3om Ha pa3Butve geatenbHocTu B Kutarnckon
HapogHon Pecnybnuke, Ho, camo cobon pasymeeTcsi, He OrpaHMYMBaeTCs NULb 3TUM
HanpasneHueM.
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O6uwue nonoxxeHus:

11

1.2

HazBaHne O6beanHeHUsA n ero MecTopacnorsioXxeHue

Ob6begmHeHne HoCUT Ha3BaHue

Global Market Place Association
(O6BeduHeHue o pazsumuto 25106a1bHO20 PbIHKA)

O6bveanHeHne pacnonaraeTcs no agpecy: yn. PoteHwTpacce, 11/2, A - 1010 BeHna

Uenb n chepa peatenbHocTn O6bLeanHeHUunA

ObbeanHeHne, OeATENbHOCTb KOTOPOrO He HarnpaefieHa Ha noflydeHue npubbinu,
npecneayeT Uenb COAENCTBOBATbL Pa3BUTUIO 1 NOAAEPKMBATD:

a) KOMNaHUn MeJiKoro m cpepnHero O6usHeca B rnobanbHom TOoproesie, a TakKxe
KOHLUEPHBbI;

6) rnobanbHbIn 06MeH ycriyramu nioboro BMAa;
B) MeXAyHapoaHble TOProBble OTHOLLEHWS;

r) rnobanbHbln 0OGMEH Mexay TOProBbiMU, 3KOHOMUYECKMMU U TYPUCTUHECKUMU
o6beaANHEHUAMMU;

) KynbTypHbIN 0O6MEH Mexay CTpaHamu;
€) HayudHbIl OOMEH;
X) 3KOHOMMYECKOE COTPYAHUYECTBO;

3) OGpGSOBaTeﬂbele MNPOEKTbl N CcoUunaribHble y4pexxaeHNA.

Ccbepa pedarenbHocTn O6beguHeHna HocuT rnobanbHbii xapakTtep. Bces
aeatenbHocTb OObeanHeHns HaueneHa B ocobeHHocTu Ha Kutanckyto HapogHyto
Pecnybnuky n B 3TON CBS3M Ha BbIXO4 3aUHTEPECOBAHHbIX KOMMaHWMA Ha KUTaWCKU
PbLIHOK, @ TaKkkKe Ha BXOXAeHWe 3auHTEPeCOBaHHbIX KNTANCKUX KOMMAHUM Ha MUPOBOW
PbIHOK.

,D,OCTI/I)KGHVIe uenen O6'be,EI,VIHeHI/IFI npouncxoanT, npexae Bcero, npmMHMMasa BO
BHAMaHME N y4nUTbIBaA NHTEPECHI BCEX HITIEHOB O61>e/:1,|/|HeH|/|;|.
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3.1

3.2

OdeatenbHOCTbL No AgocTUXeHuto uenen Oo6bLeanHeHUs

IOns goctmwkeHus uenen O6beguHeHUs, KoTopble Obinn nepeyncneHsl Bo 2-M pasgerne,
ObbeanHeHne wuMeeT npaBo NpeanpuHUMaTb Nobble  OENCTBUS,  KOTOpbIE
CMOCOOCTBYIOT UX OOCTMDKEHUIO, W SBNAOTCA AOMYCTUMbIMWA COFflacHO HacTosiLeMy
YcTaBy U UHBbIM NPaBOBbIM HOpMaM. B 4acTHOCTM npeayCcMOTpeHbl criegyowme Buabl
pgeatenbHocTn O6begnHeHUs:

a) obwasn nogaepxka vneHos O6beanHeHnsa B 0611acTu KynbTYPHOro, counarnbHOro
N SKOHOMWYECKOrOo MOHMMaHus B WX NpPeanpuHUMAaTENbCKOM AesTeNbHOCTMH,
npexae Bcero, Npu BbIXo4e Ha HOBbIE PbIHKM (OCOBEHHO Ha KUTANCKNIA PbIHOK);

0) cosgaHMe TEXHUYECKUX W OpraHm3auMOHHbBIX YCIOBUA ONs nNpenocTaBfeHus
uneHam OObeauHeHnss  Bceobbemnowen  umHbopmMauum O  pasBUTUM,
OEeATenbHOCTN, NpoayKumm W ycnyrax, kKacawowmxca uenen O6beanHeHus
(cospaHue rnobanbHOn MHAOPMALMOHHON NNaTdOpMbl C yHETOM, NPEXAE BCErO,
KMTaMCKOro pbIHKA);

B) CO34aHus YCrOBUI Ans AOCTyna K BceoObemriolen nnatopme TOProBnu u
ycnyr B Kutae, npexae Bcero, B TUaHXMWHb;

r) npoBefeHne MHPOPMALMOHHbBIX MEPONPUATUN,
) opraHusauums crywaHus 4oKnagos;

e) wmsgaHue xypHana Ob6beavHeHusa, a Takke MHPOPMAUMOHHLIX OronneteHen no
oTAenbHbIM TEMaMm;

)K) co3gaHune I/IHTepHeT-I'IJ'IaT(*)OprI, D,OCTyI'IHOI7I BceM yneHam O6beagmHeHus;
3) A3blKOBadA nogaepiXka npu OTKPbITUN U BXOXOEHUN HA HOBbI€ PbIHKU,

n) COTPYOHMYECTBO C 3akoHoAaTeNbHbIMW  OpraHamu, opraHamm BRactu u
opraHusauMsimm BO BCEX pernmoHax mwupa, ocobeHHo B Kutanckon HapogHon
Pecnybnuke;

K) nobble aOpyrme OeWcTBUS U BUObl OEATENbHOCTM, KOTOpPble CMNoCcOGCTBYHOT
poctxkeHuo uenein O6beanHeHnsa Nnu TeCHO CBA3aHbl C HUMWN.

O6beanHeHe MMeeT MpaBo C y4eToOM OEWCTBYIOLLEro 3akoHoAaTeNbCTBa CO3AaBaTb
AoyepHue 00beanHEHNs U OTKPbIBaTb (OUnManbl Ha TEPPUTOPUM U 1 1 CBOEW CTpaHbl
1 3a pybGexkoM, ecrnv 3To cnocobeTByeT AocTukeHuo uenen O6beanHeHus.
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3.3 O6beanHeHne UMeET NpaBo C y4eTOM AENCTBYHOLLEro 3aKoHoOaTenbCTBa BCTyNaTh B
WHble 00bEeMHEHMS U COKO3bl, FOSIOBHbIE OpraHM3aL M Ha TEPPUTOPUM CBOEN CTPaHbI U
3a pybexxoMm, ecnm 3To cnocobCcTBYET AOCTMXEHMIO uenen ObbeanHeHus.
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YneHcmeo 8 O6bedOuHeHuUU

4.1

4.2

4.3

4.4

51

5.2

Bugbl yneHcTBa

CyLlJ,eCTByI'OT OencTBUTENbHbIE, CBepXWTaTHblIE N NOYETHbIE YNEHbI O6'be,EI,VIHeHVIFI.

[encTeutenbHbiMK YneHaMmm O6beanHeHVs SBNSIOTCA yYpeanuTenu, a Takke Te YneHbl
O6beanHeHusi, KOTOpbIM BbINO NPeanoXXeHo Mofy4YnTb AaHHbIA CTaTyc, U KOTopble C
cornacus MNpaeneHnsa O6beAVHEHUS NPUHSNN 3TO NPeasioKeHne.

CeepxwtatHbiMM  yrieHamn OB6beanHeHUs SABNAKTCA BCe  OCTarnbHble  YreHbl
Ob6beanHeHns, 3a WCKMNIOYEHWEM YKa3aHHbIX B MyHKTax 4.2 un 4.4, KoTOpble
cnocobCTBYOT passuTuio AestenbHocTn O6beanHeHWs, npexae Bcero, 3a cyet
UYNEeHCKNX  (exerofHbiX) B3HOCOB W  MOryT [MOMb30BaTbCA  MpeanaraeMbiMu
O6beavHeHvem ycnyramu.

MoyeTHbIMM YneHaMn ABNSAKTCS NULA, KOTOPbIM AaHHbIN cTaTyc Obin NPUCBOEH 3a UX
ocobble 3acnyrmn nepeg O6begMHEHNEM.

Mony4yeHune cratyca uneHa O6bLegnHeHUA

UneHamn O6beguHeHns moryt ObiTb usmMyeckne u OpyMaMYeckne nuua  Ha
TEpPpPUTOPMM CBOEW CTpaHbl M 3a pybexom. Llenb O6beguHeHnss — npuBneYeHne Kak
MOXHO GONbLUEro Yncna 3anHTEPEeCOBaHHbIX NUL, B Ka4eCcTBe Ype3BblYalHbIX YNEHOB
obbeanHeHus. He Hapylwas npaBuna, BbICKA3aHHOrO B MOCMEeAHEM NPEeArioXeHUn
pasgena 5.2, OO6beanHeHne OTKPLITO MPUMBETCTBYET, B pamkax oOWwux uenen,
yneHctBo B OObeaMHEHMM BCeX 3auMHTEPECOBaHHbIX UL M HE CTaBWUT HUKaKMX
orpaHMyYeHnn p[na nonyyeHnss uneHctea B OObeaguHeHuM, B YacTHOCTM 6e3
OrpaHMyYeHnn no reorpadmMyeckoMy MpuU3HaKy, OTPacneBON MPUHAOSIEXHOCTUN U
pasMepy KOMMaHuu.

PeweHne o npucyxgeHun cratyca OEeNCTBUTENbHOO W CBEPXLWTaTHOrO YreHOoB
O6veaunHeHna npuHumaet [pasneHne. B aton cBsasu lNpaBrneHne MOXeT NpPoBECTU
KOHCyNnbTauMu C COOTBETCTBYIOLWMMM MPOTOKONMUCTaMn (B YaCTHOCTU C cekpeTapuaTom
MpaBneHns). KomneTeHUUa No NPUHATUIO OKOHYaTENbHOroO peLleHus, ogHako, Bcerga
ocTtaeTcs 3a NpaBneHneM. B npueme moxeT 6bITb OTKa3aHO 6e3 ykazaHus NPUYKH.
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5.3

6.1

6.2

6.3

6.4

7.1

CrtaTyC nNOYeTHOro 4neHa npUCBaMBAETCsl HA OCHOBE MNPEANOXEHWUsl, BHECEHHOro
MpaBnennem O6beanHeHnsa Ha Obwem cobpaHum MpasneHus.

MpekpalweHne yneHcTtea B O6begnHeHMU

UneHctBo B O6beanHeHMn npekpawaetca B cnydae cmepTtn uneHa O6beguHeHus, B
crny4vae topuanyeckux nuy — B pesyrnbTaTe yTpaTbl cTaTyca lopuanyeckoro nuua n/vnm
npekpaLleHns CBOen OesATEeNbHOCTU, a Takke AOOPOBONBHOIO BbIXOA4A WM UCKMOYEHUS
n3 O6begnHeHus.

O Bbixoge n3 O6beanHeHNsa MoXeT ObiTb 3asiBNEHO B NOOOE BpeMs, CPOK YrieHCTBa B
Ob6beanHeHNn ucTekaeT B KOHLE KareHaapHOro roga, ecnu 3asBrieHne O Bbixode
Obl1o nogaHo He nosgHee 30 ceHTSA0ps Toro e roga. YneHckue B3HOCHI 3a
KaneHaapHbln rog, B KOTOpoMm Obin 3asiBrneH Bbixog M3 4neHctBa OObeanHeHus,
OOIKHbI  OblTb OnnadeHbl B MOMTHOM pa3mMepe W ero 4actb He MoxeT ObiTb
BOCTpeboBaHa Ha3sag,.

MpaBneHne MoOXeT UCKMoYMTb YneHa O6beanHeHus 13 psgos O6beanHeHus, ecnu,
HECMOTPS Ha HanoMMHaHWe O MnaTexe, KOTopoe oTnpaBnseTcs YneHy O6beanHeHUs
Ha yKa3aHHbIA UM 3MEKTPOHHbIN agpec UM No noyTe, OH He NNaTUT YNEeHCKNe B3HOCHI
B TeuyeHne Gornee Tpex MecsueB Npu NpeaocTaBneHUU OBYXHEAENbHOW OTCPOYKM U
yrpose ucknoyeHus. MNpyn aToM 005813aHHOCTb MO NnaTe, COOTBETCTBYHOLIEN CYyMMbl
YrNEHCKUX B3HOCOB, coxpaHsieTcs. WcknioyeHne uyneHa O6beauHeHuss U3 psaoB
Ob6beanHeHnss MoxeT ObiTb MpousBedeHO [lpaBneHvemM Takke Mo APYro BaXKHOW
NpUYMHe, Hanpumep, u3-3a [pyboOro HapylweHuss CcBOMX 06si3aHHOCTEN  WMK
©ecyecTHOro noBeaeHus.

PelueHre o nuweHnn 3BaHMsa NOYETHOTO YrieHa MOXeT ObITb NPUHATO MO YKa3aHHbIM B
ab3. 3 npuMunHam Ha OCHOBe MpeasiIoKeHus, BHeceHHoro [MpasneHnem O6begMHEHUs
Ha Obwem cobpaHum MNpasneHus.

MNMpaBa n o6sa3aHHOCTM YneHoB O6bLeauHEeHUs

Unenbl OObeaMHeHMst WMET npaBO y4yacTBOBaTb BO BCEX MEPONPUATMAX
O6beauHeHnss M Nonb3oBaTbCs €ro WMHMPaCTPyKTYypon, a Takke npegnaraemMmbiMu
ycnyramu. OpgHako O6beguHeHne He 0653aHO npegnaraTb YCAYyrM B KOHKPETHOM
obveme. [lNpu umcnonb3oBaHUM MHAGPACTPYKTYpbl U ycnyr O6beanHeHnsi, 0CcoBeHHO
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7.2

NPUHMUMas BO BHUMaHMEe, OObeM MCNoNb30BaHWs, uYneHbl OObegMHEHUA OOMKHbI
obpawate BHMMaHME Ha TO, YTOObl He ObIIO NPendaTcTBUA ANs AocTyna Lpyrnm
yneHam O6beaNHEHMS K MCMONb30BAHUIO AHHOW MHAPPACTPYKTYPbI, a TaKkKe ycnyramm
O6beauHeHus, B paBHOM e obbeme. MpaBo yvactms u npaBo ronoca Ha OO6wem
cobpaHun, a TakKe aKTMBHOE WNM MNacCMBHOE MpaBO BbIbOpa MMEKT TOMbKO
OENCTBUTENbHbIE YNEHbI.

UneHbl O6begmHeHns obs3aHbl NOCUbHO OTCTanBaTb €ro MHTEePEChl U He coBepLuaTb
OEeNCTBMI, KOTOpble Obl MOMMAM HaHECTU ywepd WMMUOIKY W OOCTWKEHUIO Lenen
O6beanHeHnsa. OHM obasaHbl cobnogaTte YctaB O6beanHEHUS 1 peLleHns opraHoB
O6beanHeHna. [locTosiHHblE W 4Ype3BbldavHble 4neHbl OO0beauMHeHMe 00s13aHbl
CBOEBPEMEHHO NNAaTUTb YNEHCKMEe B3HOCHI B yCTaHOBMEHHOM [MpaBneHnem pasmepe.
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8

9.1

9.2

9.3

9.4

9.5

OpraHbl O6beguHeHun

OpraHamun O6beanHeHUs ABNAOTCS:

a) O6uwee cobpaHue (pasgensl 9 n 10);
©) [MpaBnenwue (pasgensl 11-13);
B) PeBusnoHHas komnccus (pasgen 14);

r) CornacutenbHbi opraH (pasgen 15).

O6wee cobpaHue

OuepepnHoe Obuiee cobpaHme cobupaeTcs OAMH pas B KaneH4apHbIn rog,.

BHeouepegHoe O6uiee cobpaHue cobupaetcd no peweHuo [NpaBneHns vnm no
peweHunto odepegHoro O6uiero cobpanusa. BHeovepeaHoe Obuiee cobpaHue Bcerga
cosbiBaeTcs [MpaBneHnem, ecnu atoro TpebyeT, NO KparHen Mmepe, gecaTas 4acTb
yneHoB OGbeANHEHMA UK YNEHOB PEBU3NOHHON KOMMUCCUWN C YKa3aHWEM Xenaemoun
noBecTkn aHs. Takoe O6uiee cobpaHue cos3biBaeTCcs He No3gHee, YeM 4Yepes fBa
Mecsiua nocne noctynnexus B MNpaBneHne NnpeanoXxeHnst o co3biBe.

06 ouepegHoM, a Takke BHeo4depegHom OOLeM cobpaHuUM BCe MOCTOSAHHbLIE YNEHbI
M3BELLAOTCA HEe no3gHee, YeM 3a YeTblpe Hedenu [O YCTaHOBMEHHOW AaTthl ero
npoBeAeHna B MUCbMEHHOM BWAE WNU MO 3NekTpoHHou nodTte. Obwee cobpaHue
CO3bIBaETCs C yKaszaHmem nosecTku aHs. CosbiB cobpaHusa ocywectsnaeT [NpaBnexue,
NN PEBU3NOHHAA KOMUCCKSA, B CrydYasax, NpegyCMOTPEHHbIX 3aKOHOAATENbCTBOM WM
YcTaBom.

Jliobon uneH O6beanHEHUS, UMEIOLLMIA NPaBO rofloca, MOXET BHOCUTL NpennoXeHns
Ha paccmoTpeHue [lpaBneHusi, peleHust No KOTOPbIM AOSMKHbI BbIHOCUTLCA MyTEM
rornocoBaHns Ha O6Llem cobpaHuKn, a Takke Apyrve OOMNOMHEHUs NO NOBECTKe AHSA
O6wero cobpaHusa, Mo KpanHew Mepe, 3a [Be Hedenu OO YCTAHOBMEHHOW Aathbl
O6wero cobpaHmsa B MMCbMEHHOW hopme.

O6Lee cobpaHne nposoauT npencenatens [paBneHus, B Cnyyae ecnm OH No Kakum-
nmMbo NpuMyYnHaM He MOXET BbINOMHUTL CBOU 06513aHHOCTU, ero 3amecTuTens. B cnyyae
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9.6

9.7

10

ecnn nocrefHUn He MOXET BbINOMHUTL CBOM 06A3aHHOCTU, TO NpeacenaTenscTByeT
CTapeunLwmni n3 NpUcyTCTBYOLWMX YneHoB [paBneHus.

B O6wem cobpaHuM UMEIOT NMpaBoO y4acTBOBATb M FONOCOBATb TONIbKO MOCTOSIHHbIE
yneHbl. Kpome Toro, npaBomM y4actBoBaTb B cobpaHum o6nanatoT YneHbl MNpaeneHus.
Kaxablii NOCTOSIHHBIN YneH MMeeT oauH ronoc. Kopuanyeckux nuuy npeacTaBnsioT KX
YNOMHOMOYEHHblE nuua. [lonyckaeTcs roriocoBaHWe BMECTO APYroro 4reHa no
[OBEPEHHOCTMW.

JencTyowne peLleHnss MoryT nMpUHUMaTbLCA TOMbKO MO MOBECTKE AHA, UCKYEeHne
COCTaBIIdeT pelieHne no co3blBy BHEeO4YepeaHoro O6uwero CO6paHVIF|.

Obwee cobpaHne NpaBoOMOYHO NPUHUMATL PELLUEHUS, ECNN NPUCYTCTBYET UK
npeacTaBneHa COrfacHO YCTaHOBMEHHOMY MOPSIAKY, MO MEHbLUEN Mepe, MonoBMHA
BCEX [OEWCTBUTENbHbLIX YneHoB. Ecnm Ha ykasaHHoe Bpemsi O6wee cobpaHue He
cobpano KBopyM, TO OHO NPOBOAUTCS Yepes Yac C TOM XKe NOBECTKOM OHS N cYnTaeTcs
NPaBOMOYHbLIM NPUHUMATL PELLEHUS HE3aBMCUMO OT Yncria coOpaBLLMXCS.

,D,OI'IyCKaeTCFI npuHATME peweHnda nytem nMCcbMeHHOro rorfiocoBaHuA.
[lonocoBaHMe OOMKHO COCTOATLCA B TedeHue 14 gHewn nocne paccblJikn TpeGOBaHI/IFl
Ang NUCbMEHHOro roriocoBaHus. [Ons CBOEBPEMEHHOIo rosrfiocoBaHnAa AO0OCTATOYHO
OTOCNaTb CBOE pelleHne B TeYeHUe YKa3aHHOro Ccpoka. Pe3yanaTb| ronocoBaHund
onpenenAaArTcd Ha OCHOBaHUA OOnbLUNMHCTBA OTAAHHbIX rOSTIOCOB.

Bbibopbl 1M MNpuHsATME pelweHnMin Ha OOwem cobpaHun ocyllecTBnseTcs
ronocoBaHmem nyteM npoctoro 6onbwuHcTBa. OAHaKo peLlleHus, CBSAI3aHHble C
nameHeHmamm YctaBa O6beavHeHna wnu nukBngaunen OObeaVHEHUNA, OOSMKHbI
NPYHMMAaTBLCA KBanNnUUMpoBaHHbIM GONbLUMHCTBOM B 2/3 rofocoB.

Kpyr o6s13aHHOCcTen O6Lwero cobpaHus

3a O6wmm cobpaHmem 3akpenneHbl cnegyowme 06s93aHHOCTH:

a) 3acnywvBaHMe W opobpeHne otyeTa [lpaBneHuss O [OeATENbHOCTU U
ynpaBneHnn uHaHcamMyn 3a nepuon, KOTOpbid SBNsieTCs  NpegMeToMm
paccMoTpeHust Ha Obuiem cobpaHuu;

0) sacnywuBaHMe wn opobpeHne cocTaBneHHoro [lpaBneHnem UHAHCOBOMO
oTyeta O6bEOUHEHMA N OTYETA PEBU3NOHHOM KOMUCCUMM 3a COOTBETCTBYHOLLNIA
nepvog, KOTopbIn ABNSETCA NPeaAMeTOM paccMoTpeHus Ha Obwem cobpaHuu.
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111

11.2

11.3

114

B) BbIOOp, HasHadeHune, ocsoboxpeHne v onnarta Tpyda uneHoB [lpaBneHusa wn
peBU3MOHHON KOMUCCUW;

r) opobpeHne NpaBOBbLIX CAENOK Mexay uYneHamu [paBneHuss U peBU3MOHHOMN
kommccum ¢ ObbeanHeHnemM:;

0) nukeupaum4a MNpaeneHus;
€) MNPUCBOEHME 1 N1LIEHME cTaTyca NoveTHoro YneHa O6beanHeHns;

X) MpUHATUE peleHun o6 M3MeHeHun YctaBa u O06POBONbHOM NMKBUOALMMK
O6begnHeHns;

3) KOHCYNbTUPOBaHWE U MPUHSATME PEeLUeHWA MO OPYrMM yKa3aHHbIM B MOBECTKE
[HS BOrpocam.

MpaBneHue

I'IpaBneHme COCTOUT U3 TpPeEX UJieHOB O6'be,EI,VIHeHI/IF| n I'Ipep,ce/J,aTenﬂ, ero
3aMecTuTesnia n ewe oAHOoro 4reHa I'IpaBneva. UneHamu npaBJ’IeHI/IFl MOTryT ObITb
TOJbKO (*)I/I3VI‘-IeCKVIe nnda.

UneHbl [MpaBneHunss wusbupatotca O6wum cobpaHmem. [lpeacepatens wn - ero
3amecTuTenb M3bupatotca camum MNpaBneHveM. B cnyyae Bbixoga M3bpaHHOro YneHa
n3 coctaBa [lpaBneHnss OHO MMeeT MpaBO KOOMTMPOBATb Ha €ro MecTo OpYroro
nsbmnpaemoro YneHa lNpaBneHusa ¢ nocnegyowmnm oba3aTenbHbIM YTBEPXKAEHNEM €ro
KaHanaaTtypbl Ha cnegyowem Obuwem cobpaHuun. B cnyvae oTcyTcTBUA KOro-nmbo 13
lMpaBneHnss nNpu KOOMTUPOBAHUM U 3aMeHa e€eMy He HaxOAuUTCs B TeyeHue
NPOAOMKNTENBbHOIO BPEMEHW, TO noOOM 4YNeH pPeBU3NOHHOM KOoMUCCUM 00si3aH
He3ameanuTenbHO co3BaTb BHeouyepenHoe O6ulee cobpaHue € Lenbio nNpoBedeHus
HOBbIX BbIOOpOB [paBneHus.

Cpok, Ha koTopbli M3bupaeTca [lpaBneHue, cocTaBnsieT 4deTbipe roga. B nobom
crnydae OH uctekaeT ¢ u3bpaHuem HoBoro [lpaBneHus. BosmoxHO nepeunsbpaHve
MpaBneHus.

3acepaHns [paeneHusa cosblBalTCA npeacegaTtenem, B Cryvdae HEBO3MOXHOCTU
NCNOSTHEHUST UM CBOUX 00S3aHHOCTEN ero 3amMecTuTernieM, B MUCbMEHHOW opme no
dhakcy nnu no anekTpoHHOM noyte. B cnyyae ecnu npeaceaaresns [paBneHnsa unm ero
3aMecTuTEeNb HE MOTryT UCMNOSTHUTL CBOM OBA3aHHOCTM B TEYEHME MPOOOITPKUTENBHOIO
BpeMeHu, nobon apyron uneH MNpaBneHnsa MoxeT co3BaTb 3acedaHue NpaBneHuns.
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11.6

11.7

11.8
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3acepaHue lNpaBneHuss npoBoauT npeacedatens [paBneHusi, B cnyyae
HEBO3MOXXHOCTM MCMOMHEHUsS MM CBOUX OOsi3aHHOCTEW, — ero 3amecTtutens. Ecnu
nocrnegHuin He MOXeT, Torda npeacenaTenbCTBYeT CTapelwuniA U3 NpUCYTCTBYHOLLMX
yneHos MNpaBneHus.

[MpaBneHne nNpaBOMOYHO MPUHUMATb pPeELleHWs, B Cry4ae ecnu Ha cobpaHum
NPUCYTCTBYIOT Kak, MO KpanHen mepe, ABa yneHa lNpasneHusa. lNpasneHne npuHumaeT
peLleHne rornocoBaHnem npocTbiM 60MbLUMHCTBOM rOMOCOB; B Crlyvae paBHOro 4ucna
ronocoB peLuarwmnm aensaeTcs rornoc Npegcegatens.

UneH npaeneHna npekpawaeTt CBOK AOeATEesSIbHOCTb B Cllydae ero cMeptu unm no
NCTEeYEHNIO CPOKa, Ha KOTOprI7I OH ObIn |/|36paH, a TaKkKe B Clly4yae OTCTpaHeHuA oOT
NCnonHeHnst 06s1I3aHHOCTEN NN yxoga Cc 3aHMMaeMOWN AOSMKHOCTM.

O6Lee cobpaHme nveeT NpaBo B 060N MOMEHT OTCTPaHUTbL OT 3aHMMaeMOM
ncnonHeHust obsisaHHocten Bce [lpaBneHMe unmM OoTAenNbHbIX 4reHoB [lpaBneHus.
PelwweHune 06 oT3biBe BCTyNaeT B CUy C MOMEHTa HasHavyeHus Hosoro lMpaBnenns nnm
HOBOrO urneHa lNMpaBnexus.

UneHbl [lpaBneHus moryT B nobGon MOMEHT coobwnte 06 yxoge ¢
3aHMMaEeMON [OIMKHOCTM B MUCbMEHHOW opMe wnM No SMEeKTPOHHOW nouvTe.
3asaBneHne 06 OTCTaBke OOIMKHO ObiTb HanpaBfeHo Ha umsa [paBneHus, B criyyae
oTcTaBku Bcero NpaBnennsa — Ha nms Obero cobpaHus.

MpaBneHne MOXeT NPOBECTU KOHCYMbTaLUM ¢ COOTBETCTBYHOLLMMU NPOTOKONUCTaMK (B
YyacTHOCTU C cekpeTapuaTtom [lpaBrneHus)), OAHAKO KOMMETEHUUSt MO  MPUHATULD
OKOHYaTenbHOro pelleHust Bceraa octaetcs 3a lMpaeneHuem.

Kpyr o6s13aHHocTen lNMpaBneHus

MpaBneHnto HaaNexuT ocyLLecTBNATL ynpaeneHne O6beauMHeHNeM. VICKNioUnTensHo
Ha Hero Bo3naralwTcA Bce 00s13aHHOCTW, KOTOopble MO YcTaBy He MOryT ObiTb
NCNONHEHbl HUKakMM Apyrum opraHoMm O6beanHeHus. B cdepy ero komneteHumu
BXOAMT, Npexae BCEero, BbINONIHEHNE CNeayLwmnx pyHKLNNA:

a) otyet nepen O6wWum cobpaHnem O BeLeHUU OeATENbHOCTU U (PMHAHCOBOM
oTt4yeTHOCTM OObEeanHEHUS;

6) COoCTaBlieHne (*)VIHaHCOBOFO OoT4HeTa, a TakkKe oT4eTa O COCTOAHUN nmyllecTBa
ObbeanHeHNa B Te4eHue nepBbiX MNATM MecdueB OTHETHOro roda 3a
I'Ipe,El,bID,yLLI,VIIZ OTYETHbIN rog u npeagocrtaBlieHne ero peBMSMOHHOVI KOMWNCCUN,
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13.2
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14.1

a Tawkke npefocTaBrieHne pPeBU3MOHHOW KOMUCCUM HeobXxoammon Ansa 3Toro
MHdopmaunu;

B) noarotoBka Ob6uiero cobpaHus;
r) CO3bIB 04epeaHoro n YypessbidariHoro O6uwero cobpanus;

0) ynpaeneHne wumywiectBom OO6beguHeHUs,, B 4acTHOCTW, YCTaHOBMEHME
pa3mepa BCTYNUTENbHOIO B3HOCA M €XXEerogHbIX YNeHCKUX B3HOCOB,

€) npuem u ucknoveHme yneHos O6beanHeHus:;
X) npoune PyHKLMN NO OpraHn3aumm n ynpasreHuio;

3) BbINOSIHEHME NpeacTaBUTENbCKUX PYHKLMIN OGbeauHeHus.

NMpaBomMo4une Ha npeacTaBUTENbLCTBO YneHoB lMpaBneHus

MpencrasutensctBo O6beanHEHNS YneHoMm [MpaBneHns OCyLLeCcTBNSETCA COBMECTHO
c opyrum uneHom lMpaBneHus. KOpuandeckme caenku mexagy uneHamu NpaBneHus u
Ob6beanHeHnem onst NPU3HaAHUA OENCTBUTENBbHBIMU AOMMKHbI 6bITb 0000peHbl O6LWmM
cobpaHuem. Kaxabih uneH [MpaBneHns wMmeeT camMonMYHOE MpaBO MaCcCUBHO
npeactaenate OO6beguHeHue. [lpaBneHne o006s3aHO cnegoBaTb perfiameHTy, B
KOTOpPOM, Mnpexae BCero, AOMKHO OblTb ONMCaHO pacnpefeneHne yHKUUA BHYTPU
o6beanHeHus (Bknovas paboTy ¢ npeccon).

B cnyyae Heo6xoQuMOCTVM CPOYHOrO NPUHATUS pelleHus npeacepatens NpaBneHus
MMeeT npaBO CaMOCTOATENbHO MOA JIMYHY0 OTBETCTBEHHOCTb Takke oOTAaBaTb
pacnopsikeHMs1 Mo BONpocaMm, KOTOpble HaxoasaTcsa B komneTeHumm Obuiero cobpaHus
unn [paBnexusa. [logoGHble pacnopsXeHusi, OAHako, TpebylT nocnenyroLero
onobpeHnsa cooTBeTcTBYtOLLEro opraHa O6beguHeHus.

PeBu3noHHaa kommccus

Y O6beanHeHnsa ectb gBa pesusopa. OHm umsbuparorca OOwmm cobpaHuem gns
OCYLLECTBIEHMST Hagnexaiwien pesusnmn geatenbHoctn OObeguMHeHMs 3a AaHHbIn
OTYeTHbIN nepuon. BosamoxHO npoBedeHne nepeundbpaHus pesn3opoB. Ecnum
HeoOXoAMMO HasHayeHue peBU3OpOB elle A0 npoBedeHus cneaytowero O6wero
cobpaHus, lNpaBneHne AOMKHO BbiOpaTb M Ha3HA4MTb PEBM3OPOB. PeBu3opammn He
MoryT ObiTb dusnyeckne numua wn  uneHol O6beauHenus. Wmm  moryT  ObiTb
He3aBMCUMbIE W HEe3anHTEPECOBaHHbIE §uUa, KOTOpble HE MOryT OAHOBPEMEHHO
ABNATbLCA udneHamu [MpaBneHus. B ocTanbHOM Ha peBU3OPOB pPaCNpPOCTPAHSAKTCS
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14.3

15

15.1

15.2

15.3

NOMOXEHMS NPaBUN O Ha3HaYeHUW, OTCTPAHEHUN OT AOMMKHOCTU NYTEM FONOCOBaHUSA U
yXofa C 3aHMMaeMOW OO0MKHOCTH.

PeBusopbl 00513aHbl, B 4YaCTHOCTM, MpOBepsTb (UHAHCOBYK  OESATENbHOCTb
OObeauHeHnss Ha nNpegMeT MNPaBUIbHOCTU BeOEHUS OTYETHOCTM U UCMONb30BaHMIO
CcpeacTB COrnacHo YcTaBy B KaXJOM OTYETHOM Nepuofe, a Takke npegocTaBrieHue
oTyeTa O pesynbTaTax pPeEBU3NM B TEYEHWEe YeTblpex MecsLeB C MOMeHTa
npenocTaeneHns [paBneHneM GUHAHCOBOrO OTYeTa, KOTOPOe He3aMeanUTenbHO
Hanpaensietca [paBneHuWo, U yyacTue B cocTaBneHuu otyeta [paBrneHus ans
O6uero cobpaHus.

PeBn3opbl JOMKHbI OCYLLLECTBNATL CBOK AeATENLHOCTb B paMkax HacTosuero Ycrasa
N BCEX MPaBOBbIX HOPM, B YacTHOCTH, § 21 ab3. 2 — 5 «3akoHa 06 06beaANHEHNSX»
2002 roga.

CornacutenbHbIW OpraH

Bce cnopbl, cBA3aHHble C geAtenbHocTblo OO6beanHeHus, cHavana BbIHOCATCHA Ha
paccmoTpeHune CornacutenbHoro opraHa. 3agaya v uenb CornacutensHOro opraHa —
BHecyaebHoe paspelueHne cnopoB BHYTpuM O6beamHeHNa nyTem YeCTHOro u BbicTporo
BeAeHMa npouecca, B 4acTHOCTWM, nyTeM 3acnywuBas obeux CTOpoH. [Ona aToro
cnopsiLne CTOPOHbI MOTyT ObITb NpUrnalleHbl Ha OAHO MU HECKOSMBbKO CryLIaHWN.

CornacutenbHbll OpraH cocTouT u3 Tpex 4enoBek. OH cO30aeTCcss B KaKOAOM
KOHKPETHOM Ccfiyd4ae Takum obpasom, 4TO cnopsilasd CTopoHa obpawaeTtcs K
CornacutenbHoMy OpraHy U OQHOBPEMEHHO B MUCbMEHHOW (bopMe BblABUraeT ureHa
CornacutenbHoro opraHa. o TpeboBaHuio [NpaBneHus B TeveHue 7 AHEW apyras
crnopsillasi CTOpoHa CO CBOEWN CTOPOHbl B TedeHve 14 OHeln HasbiBaeT OpYroro uYreHa
CornacutenbHoro opraHa. Heckonbko nuy OAHOW CHOPSILLEN CTOPOHbI BblABUraKT
COBMECTHO opHoro 4neHa O6beaunHeHusa. lNocne cornacoBaHus ¢ [MpaBneHvem B
TeyeHne 7 pgHen oba uneHa OObeanHeHusi, KoTopble ©ObinM  BbIOBUHYTHI B
CornacutenbHbI OpraH, B Te4eHune criegyowmx 14 aHen BblIbnpatoT TpeTbero YneHa B
kayecTtBe npegcenartens CornacuteneHoro opraHa. lNpu paBeHCTBE roflocoB kaHanaaT
BblOMpaeTca  nocpeactBOM  xpebus.  M3bpaHHble  nvua  AOMKHbl  ObiTb
He3anHTepecoBaHHbIMU. OHM HE MOryT ObITb YneHamn O6begMHEHMS.

Ecnu npoueaypa no npuHsaTUio pelleHns B CornacutenbHOM opraHe 3ataruaeTcs, no
NCTEYEHMU LIECTN MEeCSILLEB C MOMeHTa co3biBa CornacutensHoro opraHa cnop Moxet
ObiTb paspelieH B obblMHOM cyanebHom nopsigke. lMpoueaypa B CornacuteribHOM
opraHe 3aBeplUaeTCsl  CorfalleHMeM  CropsiliMx CTOPOH WM MUCbMEHHOM
pekoMeHaauuern CornacutenbHoro opraHa. OKOHYaTenbHOE pelleHMe B cropax
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BHyTpu OObeguHeHus, He SABMALWNXCS opuandeckumm cnopamu  (Hanpumep,
npurnaweHue Toro UM MHOro NOYETHOro rocTs), NpuHMMaeT CornacuTenbHbIN OpraH.

15.4 CornacuTenbHbIi opraH pgaetr pekoMeHgauuw uwunnm npuHMMaeT peweHne B
NPUCYTCTBUN BCEX YNEeHOB NyTemM rosilocoBaHuUA npoCTbiM 6onbwnHcTBOM. OH pewaeTt
YEeCTHO M NO COBECTHW.
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a) eXerogHblX YNEeHCKNX B3HOCOB [eWCTBUTENbHbIX W CBEPXLWTATHbIX 4/1eHOB

Pa3amep exerogHblX YNeHCKMX B3HOCOB yCTaHaBnmBaeTcs [lpaBneHuMemM Ons Kaxgoro
cnefyoLlero kaneHgapHoro roga u onybnukoBbiBaeTca Ha cante OObeauHeHus B

V. @uHaHcoeasi desmenbHocmb O6bLeduHeHUs
16 OtyeTHbIN Nepuon
OTt4eTHbIN Nepuog O6beanHEHNsI COOTBETCTBYET KarieHaapHOMY roay.
17 TMpuBne4yeHune (puHaAHCOBLIX CpeaCcTB
duHaHcoBble cpeactBa O6beanHeHNA NpMBNEKaTCS NyTeEM:
(pazgen 18);
0) [O0X0A0B OT MEPONPUATUIA N KOMAAHWUA, NpuHaanexawmx O6beguHeHuo;
B) WHBECTULUMIN K cybcnaui;
r) nNoXepTBOBaHMI N B3HOCOB BCEX BUAOB.
18 EXerogHble YneHCKUe B3HOCI
18.1
ceTn NHTepHeT He no3gHee, Yem 31.08.
18.2

(E>xerogHble) YneHckMe B3HOCbI BHOCATCS 3apaHee 1 siHBapsi Kaxaoro roga wnu, B
cryyae BCTYMNIEHUS HOBOFO YfieHa He ¢ Havana roga, B MOMEHT BCTYMNIIEHUS] HOBOFO
yneHa B O6beanHeHne. B crnyyae BCTynneHuss HoBoro yneHa B O6beanMHeHne He ¢
Hayana roga uYreHCKMe B3HOCbI 3a rof BCTYMMEHUs pacCuYUTbIBalOTCA M3 pacyeTa
yrieHcTBa B TeyeHWe LUenoro roga. BaumaHue HeBbiNNayeHHbIX B3HOCOB
ocyuwiectensietcs O6beguMHEHMEM, NMPU 3TOM CBsi3aHHbIE C 3TUM pacxofbl, AOJIKEH
MOKPbITb YNEHOM 0GbEeAMHEHMS, KOTOPbIA He BHEC B3HOChl. OTaenbHble AECTBUSA MO
onnaTe YnNeHCKUx (exeroaHblx) B3HOCOB [lpaBrieHue perynupyloTcst OoTAeNbHbIMM
MpaBunamu 06 onnarte YneHCKNX B3HOCOB.
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19

KoHTponb 3a domHaHCOBOW AeATENbHOCTbLIO

KoHTponb 3a ofwen duHaHcoBon pgeaTtenbHocTbio Ob6beguHeHus obssaHa
OCYLLECTBIATb PEBM3MOHHAS KOMUCCUA WNW  ayauTopbl, MNpU  HanuuuuM YCIoBUA,
NpeaycMOTpPeHHbIX B § 22 ab3. 2 «3akoHa 06 06beanHeHmax» 2002 roaa.
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Cpok dessmenbHocmu U nukeudauusi 06 LeuHeHUs

20

21

21.1

21.2

21.3

Cpok peatenbHocTu O6bLeauHEHUs

He Hapywas npaBa OO6beavHeHWss Ha ero nMKBMOAUMKO cornacHo pasgeny 21,
O6beanHeHne cosgaetcs 6e3 orpaHNYeHnst Cpoka AesATENbHOCTMU.

INnkBnpgauuna O6vLeanHeHUNA

PeweHne o pobposonbHon nukengauun OObeOUHEHUSI MPUHMMAETCs TOSIbKO Ha
BHeouyepegHom OOwem cobpaHuK, CO3BaHHOM [Afs  3TOM  Uenu, U TONbKO
BonbWMHCTBOM B 2/3 ronocoB NPUCYTCTBYIOLUMX U UMEKOLMX MPaBo rosioca YrneHoB
Ob6begnHeHus.

Obwee cobpaHme MOXeT Takke, Npu Hannuun nmyuiectsa O6beanHeHUs, NPUHUMAaTb
peweHne o nukBMgauuMuM. B yacTHOCTM, OHO [OMMKHO NpurnacuTb  NUUO,
YrNoOSTHOMOYEHHOE B NMKBMAALMM KOMMNAHUK, AN NPUHATUSA pelleHnst o nepexoge B
CobCTBEHHOCTL Kakoro-nmbo nuua mmywectea OOGbeguMHEHMs, OCTaBLUErocsi nocne
norawexusa gonros. OcTtaBlweeca nmyiectso O6beanHEHMA B NIOGOM cnyvae A0MKHO
OblTb MepegaHo Ha WCMONb30BaHME B HEKOMMEPYECKUX, OraroTBOPUTENbHbLIX UMK
LEPKOBHbIX Uenax cornacHo 88 34 wu panee ®degepanbHOro  HanoroBoro
3aKoHo4aTenbLCTBa.

MocnegHee MpaBneHne O6beanHEHUS OOMKHO YBEAOMUTL COOTBETCTBYIOLLME OpraHbl
OObeauHeHnss 0 NUKBMOAUUM B TeYeHMe 4YeTblpex Heaerlb C MOMEHTa MNPUHSATUS
peweHns o nukeugaumm. OHO Takke 00s13aHO oOduMUManbHO COOOWUTL O CBOEWN
NUKBNOAUUN B TEYEHME BbILLEYNOMSAHYTOro cpoka B opuLmanbHOM GronneTeHe.
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Vi

YeedomneHue

22

22.1

22.2

22.3

YBegomneHue

CoobueHus O6beagnHeHUs unu nNdoro ero opraHa, agpecoBaHHble BCEM 4rieHam
O6beauHeHusi, MOryT GbITb ONy6rMKoBaHbl Ha canTe O6beanHeHns B ceTn MIHTepHeET.

Bce npoune coobueHns O6beanHeHns mnm noboro ero opraHa nepeaaroTcs YrneHam
O6beanHeHnsa No anekTpoHHon novte. Kaxabin yneH O6begmHeHns o6a3aH coobatb
006 M3MEHeHUM CBOEro OEeNCTBYIOLLEro 3NIeKTPOHHOrO agpeca B COOTBETCTBYHOLLEM
OkHe Ha cante O6beanHeHna B cetn WHTepHeT. CoobLuleHus, oTnpaBfeHHbIE
O6beguHeHnem wnun nbbiM ero opraHom uneHy O6beaMHeHUs NO nocnegHemy
YKa3aHHOMY 4YNIEHOM 9fIeKTPOHHOMY agpecy, B nwbom cryyae cuuTarTcs
[OCTaBMNEHHbIMMN.

CoobueHuns uneHoB Ob6beanHeHus, agpecoBaHHble O6beanHeHno nnmn nbomy ero
opraHy, OTNPaBNATCS MO 3NEKTPOHHOMY agpecy, YkasaHHOMY Ha caunte
O6veanHeHns B cetn HTepHeT.
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